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Chapter I 
THE PROBLEM 
Introduction 
Adult readers spend considerably more time reading 
periodicals tpan books. Following the school years, news­
papers, magazines, and such pr~vide an important means of 
entertainment and education among adult Americans. 
Traditionally, reading skills have been taught through 
the textbook and the workbook. Supplementary reading of 
novels, paperbacks, and current literature has been encouraged . 
and required in many courses. Most reading skills are taught 
through literature. Gene~al1y, the material is of a narrative 
type. 
In recent years companies publishing reading materials 
have upgraded the type of material to be found in reading 
texts. But is it necessary to teach all these skills 
through a textbook? It seems logical that a student's study 
of reading sills should include material he will be using all 
through his life. 
At present there is a variety of materials available that 
study reading skills through the newspaper. Many successful 
"Newspaper-in-the-Classroom" programs have been developed through-
J. 
out the country. There seems to be very little available that goes 
heyond the newspaper to guide students' reading of periodicals. 
1 
Statement of the Problem 
The purpose of this research p~per was to develop a 
unit of study that will establish planned instruction in 
t11e reading of magazines. It is felt that such instruction 
is a viable means of teaching those re.ading skills apprppriate 
for the upper grades. The objectives of the unit are to: 
1.	 Introduce students to a variety of magazines. 
in order to stimulate and encourage further 
reading. 
2.	 Develop critical thinking skills. 
3.	 Prepare students for the type of reading 
materials they will encounter most of their 
lives. 
Scope and Limitation 
The unit was written specifically to meet the needs of 
students in a particular junior high school. It was not in­
tended to be used, as it is written, in most classrooms. 
It is possible that the unit may easily be adapted to 
other situations. The unit can be extended or shortened 
depending on the need$ of a group of students. It could 
incorporate more language art skills. 
2 
3 
As the unit is written, it generally concentrates on 
just the reading aspect of magazines. The unit was deve~oped 
to teach students how to read magazines, and"it concentrates 
on the skills most necessary for accomplishing this. 
, 
Chapter II 
REVIEW OF LITERATURE 
Introduction 
In conducting a survey of the literature related to 
the use of magazines in the classroom, it became obvious 
that little exists. Even though there is a substantial 
amount of .;lformation on the types of magazines young .people 
choose to read, there is limited information available on 
utilizing these magazines in the classroom. 
It is even more surprising to 'find that magazines 
which are especially written for classroom use have no re­
search available indicating that their format is effective 
in the classroom. This is substantiated by Lowe who states, 
II ••• a tl10rough research of literature indicates that no 
systematic analysis of these journals exists."l 
In an attempt to acquire information on this subject, 
letters of inquiry were sent to 43 different magazine pub­
lishers. Thirty per cent responded. 2 All respondents. were 
unaware of any research done on the use of magazines in the 
lWilliam T. Lowe, "Objectivity of Classroom Current 
Events Periodicals", The Journal of Educational Research 
62 (October, 1968), p.-a3. -­
2The letter, a list of publishers the letter was sent 
to, and those that responded are listed in Appendix 1. 
4 
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classroom. . Several respondents sent information on how thei~ 
particular magazine may be utilized4in the classroom. Many of 
these suggestions will be referred to in Chapter III. 
As a result, this survey of literature will not con­
tain any research per ~ that deals with the use of maqa­
zines in the classroom. In the survey the writer will 
attempt to justify their use in the classroom by discussing 
the impact magazines have on the American public, the role of 
the "teenage" magazine, and some significan~ uses of periodi­
cals in the classroom. 
The Impact of the Magazine 
The American public is submerged in the mass media. 
Ne\\1spapers, magazines, popular books,' films, radio, and tele­
vision are significant conveyers of information and ideas. 
concentrating on magazines, it is difficult for any 
s·tudy to determine even how many different magazines are 
published in the United States yearly. The type and scope 
of magazines is innumerable. Rosenberg states that, 
••• the United states stands indisputably as the great­
est ffiDSS conGumer of magazines of all types. The 
growth of this medium from Ben Franklin's attempt in 
1741 to create a successful magazine until today has 
been gigantic. By mid-twentieth century there were 
nearly 7,000 magazines of every type (from avant-garde 
literary quarterlies to tl1e monthly happenings of the 
Fraternal Order of Bisons). Approximately three and 
a half billion copies are distributed each year. More 
than forty magazines have ac#hieved individual circula­
tions of a million or more. 1 
IBernard Rosenberg, Mass culture (Glencoe, Illinois: 
The Free Press, 1957), p. 225. 
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Mag~zines have been skillfully edited and made attract­
iva enough to catch and hold the attention of the reader. 
The public spends a considerable amount of time reading these 
magazines. Surveys conducted by many magazines and the Gallop 
Poll indicate this. 
other surveys discovered that readers spend an average 
of two hours and twenty-four minutes in actual reading 
of copies of a famous weekly. Answers to questionnaires 
placed in 80,000 copies of. one per·iodical showed that 
current issues of the magazine were kept by the family 
in places ,~ere it would be picked up and reread, and 
that 66 per cent keep their copies for a month or longer 
after the issue is published. l 
Magazines contain a great wealth of information and 
suggestions on a diverse number of subjects. These ideas are 
spread by their large circulations. 
The spread of magazines is wide. Magazine penetration 
is deep. Magazine pressure on the American mind is 
considerable • 
••• readers are directly subject to magazine in­
fluence. The sa~e magazine material, or the sustained 
editorial attitude of some one magazine or a group of 
them, may reach others through a lecture, a sermon, a 
serious discussion, or a newspaper account of something 
a magazine has published. 2 
'rIle Magaz i11e World of the Teenager 
~he American teenager also submerged in the mass media 
" 
seems to b~ bombarded by periodicals that are written specifi~ 
cally for him. Surveying these magazines, it can be seen how 
difficult it is for the teenager to remain "on top of it all." 
IJames Playsted Wood, Magazines in the united States 
(New York: The Ronald Press c~mp~~y, 1971), p. 351. 
2 I bid., p. 355. 
7
 
It is a difficult time -tei be an individual. The teenage maga­
zines ..... are written in special teenage language which en­
courages young people to become part of the pop-culture teen­

age group resenting interference from any other forms of
 
authority•.' \
 
Teen magazines estimate enourmous circulations. They
 
are being purchased and read by literally millions of teen­
agers. "One authority (as a magazine writer of sensation)
 
has estimated that 70 to 80 magazines with a total circula­
·tion of 21 million copies appear monthly for the teeny­
boppers. She figures that at 30 cents a copy, this works 
out to $75,000,000 that teenagers spend annually on magazines 
alone--not counting the comics.,,2 
Girls subscribing to these publications are provided
 
with ideas on dating, fashions, and cosmetics. There is also
 
an array of entertainrnent publications for the pop-star fan.
 
It would seem that magazines geared for this age level 
place a great emphasis on the material. It is felt "by many 
that teen magazines promote values of material worth. Ford 
argues that magazines 'are placing an emphasis on the material and 
external but the}i are doing it "generally in a perfectly 
proper way for today·s teenage girl. 1t3 
Boys are concerned with magazines which deal with cars, 
lConnie Alderson, Magazines Teenagers Read (London,
 
England: Pergamon Press, 1968), p. 104.
 
2James L.e. Ford, Magazines for Millions (Edwardsville,
 
Illinois: Southern Illinois Press, 1969), p. 35.
 
3Ibid., p. 36. 
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sports, hobbies, and the outdoors. "Alo.ng with some of the 
girls, they buy nearly two million, monthly copies of Mad, 
whose pictorial humor runs to the crude and sadistic .....l 
Magazines tend to become involved in the interpersonal 
relations of its readers. Many teen ~agazines promote 
titles such as "How to Talk to Boys," uW:J.y Can't I Get Along 
Better with my Parent!..>. H .....Advice on interpersonal relations 
is being offered in mas~ivc doses through the media of public 
rhetoric and the advice reaches and potentially influences 
readers numbering in the multi-millions. 112 
Kidd reports a study which examined rhetorical visions
 
of interpersonal relations in popular magazines over the last
 
twenty years. The study concluded that,
 
Popular magazines, reaching vast numbers of readers, 
are an important element in the furthering of rhetor­
ical visions. They can be presumed both to reflect 
and to inspire attitudes in their readers, and while 
an examination of 'the rhetorical visions of popular 
journals is not a verification of the beliefs ~f the 
readers, it is an indication of popular moods. 
There is a shared interest 'among both teenage boys and 
girls in many so-called adult publications. Norvell reports of 
a study which agrees with this conclusion. The study was done 
in 1936 and then duplicated in 1962. In the study, 
each student was given a list of magazines and asked 
to indicate his degree of interest in each one with 
lIbid., pp. 36-37. 
2virginia Kidd, "Happily Ever After and Other Relation­
ship Styles: Advice on Interpersonal Relations in Popular 
Magazines, 1951-1973. II Quar'terly Journal o~ Speech 61 .. 
(February, 1975), p. 31. 
3 I bid., p. 6. 
~ 
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which he was acquainted by checking in the appropriate
 
column. The replies in a particular magazine were
 
then expressed by formulas as an interest score for
 
boys,.a score for girls and a score for boys and girls. l
 
In surveying the tables which recorded the interests of 
the boys and girls to particular magazines, it was interesting 
to find that botll in senior and junior high schoo)l, boys' top 
interests were boys' magazines (Hot Rod, Popular Science, 
Popular Mechanics) and girls' top interests were girls' maga­
zines (Seventeen and Mademoiselle). In looking over the 
shared interests of both groups, adult publications received 
the most popularity. In both the junio~ and senior high, some 
of the magazines of top interest were Life, Reader's Digest, 
Saturday Evening Post, Look, Scientific American, Time and 
Newsweek. Norvell concluded tlthat at every age level the 
register of periodicals should include those that have high 
appeal for both groups, those that enthrall girls only and 
those that enthrall boys only.,,2 
This same study reported that intel1ige~ce had very 
little to do with student interest in particular magazines. 
Much of the material available in magazines proves to be 
appropriate for all reading levels. Students were categor­
ized by superior, average, or slow ability. 
It is 'evident from the data that there is no blanket 
rule as to difference in attitude by the three groups 
of students toward the magazine field. In certain 
.....George w. Norvell, Reading Inter'eats of Young People 
(Michigan State University Press, 1973), pp. 140-141. 
2Ibid., pp. 155-6, pp. 147-148. 
. - ..,-~ ...~._~~--""-~_.~--
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instances ••• , variations are slight. In certain other 
cases, the differences are marked: nine light magazines 
as a group are much better liked by average students 
than superior ••• , and are still better liked by the 
slow.... • •• superior girls and boys ••• score five 
literary magazines •••higher than either the average or 
the slow pupils. Highgrade newspapers' are almost 
equally liked by the three groups while tabloids find 
much less favor with the superior than with the average 
or slow. l 
Although most general type of periodicals interest all 
three groups, it does seem that superior students require a 
lllore sophisticated type of reading material. 
Another type of periodical available to the teenager 
is the magazine that is especially written for classroom use. 
The Scholastics are examples of these. They have eight maga­
zi~es prepared for junior and· senior high students. 
They're intended to mix learning with entertainment, 
featuring movies, records, TV, cars, hobbies, fashions, 
dating advice and sports - and also supplying informa~ 
tion on current events in world and national news along 
with such academic subjects as science. Beginning with 
one publication in 1920, the group now includes Senior . 
Scholastic, World Week, Practical English, Scholastic 
Scope, Senior Science, Co-Ed, Junior Scholastic, Science 
World, Newstime, and Graduation Annual. The publishers 
state that the magazines now-are used in 80 per cent of 
the nation's high schools and have a paid circulation 
of 5,750,000. 2 
Most of these periodicals are used in current events 
classes across the nation. It is assumed by many author~ties 
that they ~re typically used one day a week. This day 
becomes "the day" to discuss current events. 
Lowe questioned the objectivity of any qf the present 
lIbid., p. 143. 
2Ford, Magazines for Millions, p. 34. 
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current events periodicals. He states, lithe publishers 
of the periodicals and the independent proponents of their 
use claim that they are. thoroughly objective. In fact, the 
major justifications given for using them seems to be the 
argument that
-
pupils can obtain a 'bias-free' treatment 
not available in adult sources. Actually, there is no evi­
dence on th15 assert'- ~on ••• "I 
Testing the objectivity of these classroom periodicals 
was the purpose of a study Lowe coordinated. In the study, 
Lowe compared best selling current events classroom peri­
odicals and news journals with the widest circulations. He 
also included two journals of opinion. All periodicals 
were judged on the foll.owing points: 
1.	 Are the facts which are presented accurate? 
2.	 Are the most appropriate or most relevant facts 
preseDted -- those most necessary for understanding? 
3.	 Are ill-defined, emotionally loaded terms avoided? 
4.	 Are in crpretative remarks and suggestions appropri~ 
ately labeled and/or qualified? 
5.	 Are s aternents req~iring documentation properly
 
}~andled?
 
6.	 Is the writer and/or the-illustrator consistent? 
7.	 Does the writer and/or the illustrator face the
 
controversial aspects of the topic in a straight­

forward and balanced way?
 
8.	 Are minor items made subordinate to more significant 
. facts and ideas? . 
9.	 Are graphics (maps, tables, charts, cartoons, illus­
t~ations, etc.) appropriate? Do they properly re­
late to the printed matter?2 
The	 findillgs of the study indicated that lithe class­
room periodicals as a group were not significa~tly different 
lLO~Je, "Objectivity of Classroom Periodicals, II P._ 83. 
2 Ibid., p. 84. 
...~'- -~...~...- ··-·_·,~.......·t..,_...··~-~·-
. - i 
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from the classroom periodicals as a group on the criterion 
of objectivity••• three classroom periodicals were rated 
as being the most objective while two others were rated sev­
enth and ninth of the ten magazines included."l 
School Weekly published by the New York Times was the 
most objective magazine. -Senior Scholastic which was second 
was not significantly different. The most objective adult 
publications, Ti~'~::S:1 u. s. ~ and World Report, and Newsweek, 
were not significantly .different either. 
Lowe believes that if a teacher considers objectivity: 
a relevant factor in selecting instructional material, "then 
he might well encourage the use of one or more, of these 
sources as at least a partial reference for his class." In 
his discussion he feels that if current events periodicals 
are to be used solely, these considerations should be made, 
If classroom journals try to be objective, even
 
neutral, is this an argument for not using them?
 
If W~ want future citizens to be critical con­

sumers ,,)f ,the news nledia, shouldn It we let them
 
pract icc:: e"valuating sources in school? If
 
children are old enough and bright enough to use
 
adult news sources, shouldn't they use them? •• 2
 
Significant Use of Periodicals in the Classroom 
The n~ws medias -- in all their complexity and variety 
offer the classroom teacher a magnificent teaching re­
source and provide the children with a life-long means 
lIbid., p. 85.
 
2 I bid., p. 86 and p. 87.
 
, It ~ . 
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to gaining knowledge. Children who learn to understand 
and analyze the barrage of information they are exposed 
to gain greater meaning and perspective about their world 
and its evolutio~. They. may even learn to change it. l 
There are some significant uses of periodicals in the 
. 
classroom that are worth mentioning. The newspaper has been 
used very effectively in the classroom for a number of years. 
; 
Newspaper publishers have worked together with educators to 
form some very fine Newspaper in the Classroom (NIC) programs. 
When use0 properly, they have been successful in not only 
teaching ~he art of reading a newspaper but also.in teaching 
general reading skills. 
Magazines have not been utilized in. such formal programs 
nationally but have been used successfully in 'individual in­
stances. They have been very effective when used in correla­
tion with the newspaper. 
The teaching staff at Garfield Continuation High School 
in Santa Monica, California, credits the use of news­
papers with improving class attitudes, stimulating high­
er levels of interest i.n reading and instilling a new 
c·,' ..lareness of the rights and responsibilities of citizen­
ship. Teachers at Garfield theorized that students 
turned off by traditional textbooks might come to enjoy 
reading if what they were called upon to read had a 
demonstrable connection with their daily lives. Anthol­
ogies and texts were laid aside' for one semester and 
replaced by local and national newspapers, paperbacks, 
and periodicals. The experiment was such a success 
that qarfield teachers recommended that the approach 
be made a standard 12th grade offering particularly as 
part of the curriculum for students who do not intend 
to continue their education beyond high school. 2 
Not all NIC prog~ams have been this successful but it 
IDorothy Levenson, "Their Right to Know," Teacher 
92 (December, 1974), p. 76. 
2Marvin Maskovsky, "Newspapers Wow Classroom," 
American Education 8 (January, 1972), p. "4. 
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cannot be disputed that most of them have been. A standard 
testing program was developed which helps to substantiate 
the positive results of these programs. 
In 1970, a standarized test financed by the American 
Newspaper Publishers Foundation and designed by Ed­
ucational Testing "Service to measure newspaper read­
ing competence among junior and senior high school 
students was made available to schools. in the 
spring of 1971, the test was "given to 9,000 junior 
high school and 4,000 senior high students. Some of 
these students were in classes that did not study the 
daily l1ewspaper as part of the classroom teaching and 
others were in classes comparable in every way except 
that they did use newspapers as a learning tool. 
Results of the test showed" conclusively that students 
in the newspaper-using classes did substantially 
better on the questions than their counterparts in 
classes that had no newspaper-using experience. 
Furthermore, test scores showed a consistent superi­
ority of newspaper classes from bottom to top scores 
in both junior and senior high schools. l 
In recent years, education has heard the cry from 
colleges and the public that students can't write. The 
quality of writing skills of high schools' graduates has 
lessened over the years. The trend now is to re-emphasize 
the writing skills wi~hin the elementary grades and carry 
th~m all the way through the high school years. It is even 
hoped to incorporate them within the content areas. 
Rank suggests ·a.technique- which; utilizes magazines 
and aids students in writing skills. He tries to develop 
an audience-directed approach in his students writing. Once 
students become aware of the writer-magazine-reader relation­
lIbid., p. 6. 
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ship in their own writing, they will have a better idea of 
what they want to say and who they want to say it to. Rank's 
process is really very simple. 
First, the students should be introduced to the scope 
and variety of m;lg;lzines (of audiences).; a lecture or 
a discussion, followed by a working exercise can use 
anyone of several approaches •••• The second stage is 
more sophisticated as one attempts to analyze the 
writer-magazine-reader relationship. Here, common 
exercises would include such work as a comparison in 
contrast analysis of a current political event as re­
ported ~n a 'matched pair' of magazines. 1 
Getting the student to realize that he is writing for 
a specific audience has prO! e4 succe·ssful for Rank. "Despite 
all the uncertainties and problems in trying to imagine a 
particular audien,ce, this approach is still better than writ­
ing blandly for 'anybody interested' or the general pUblic.,,2 
Foody tells of another technique used at the college 
level but that could be adapted at any age level.' The students 
choose to read a magazine from a prescribe~ list weekly. In 
reporting, it is emphasized that the student give a reaction 
in addition to a short summary. 
Sharing the reactions is the most interesting part of 
the instructor's task. It takes a bit of coaxing and 
coaching to edge some readers from empty comments like 
lIt was an interesting and well written article' or 
'The author writes with much wit and humor which makes 
for rapid and interesting reading' to a higher level 
of intellectual engagement with the content. It can, 
nevertheless, be done. Every student exhibits skill 
in critical reading of some artic1e. 3 
lWilliam W. Brickman, "The Mass Media as 
School and Society 98(February, 1970), p. 407. 
2 Ibid ., p. 408. 
3Norrna E. Foody, "Reading Periodicals in 
College," Journal of Reading 14(October,' 1970), 
E
a 
p. 
ducators," 
Community 
18. 
Conclusion 
Periodicals can and should be used more effectively in 
the	 classroom. Norvell gives these reasons for their inclu­
sian	 in the curriculum and sugge~tions for ~mplementing them. 
Students of periodical reading are widely agreed on 
the follo\t;ling: 
1.	 Two of three adults read magazines, 95 per cent read 
newspapers, and fewer than half read books. 
2.	 Adult readers with an eighth grade education spend 
more than fourfold as much time on periodicals as on 
books. 
3.	 Of the thousands of magazines published, young 
people and adults alike are largely uninformed as 
to which could serve them best. ~ 
4.	 Following the school days, newspapers and magazine~ 
provide the most important means of lifetime. educa­
tion for Americans. 
5.	 There are important values in periodicals of which 
the majority of readers are unaware. . 
6.	 Classroom instruction can improvQ taste, promote 
independent judgment in making choices, and develop 
efficient plans for reading periodicals. 
7.	 Schools generally have made littl~ effort to guide 
the reading of periodicals by girls and boys. 
That most of this information has been available 
for many years, but has been largely ignored in planning 
school programs constitutes an indictment. Schools might 
well take these steps to answer the indictment: 
(1)	 establish carefully planned, continuous (not hap­
hazard) instruction in newspapers and magazines; 
(2)	 aim specifically at the development of effective 
standards for choosing periodicals and efficient 
plans for reading them; 
(3)	 provide a generous roster of adult and juvenile 
periodicals which stimulate and delight young 
people: and 
(4)	 ·-recognize that it is the primary function of .pub­
lic education to prepare young people· for the 
useful intellectual activities that most will 
perform. every day of their lives. 1 
INorvell, The Reading Interests of Young People, p. 147. 
,16 
A TUDY OF MAGAZINES 
Introduction 
In an attempt to foster greater reading of periodi­
cals and better reading of them, the following unit of study 
was developed. The purpose of this unit is to develop 
skills that seem necessary in magazine reading. 
The unit was written for eighth grad'e developmental 
reading students. The students are from predominantly 
white, middle-class homes. The type of magazines used 
with these classes will reflect this. 
The unit is approximately 12 days in length. In 
this particular district, reading classes alt~nate with 
physical education classes. Therefore, reading meets 
every other day. If everything goes according to schedule, 
it will take at least 5 weeks to complete tle unit. When 
dealing with junior high students, it is difficult to 
spend much more than this amount of time on any given 
subject. 
17
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Prior to Day 1 of the unit, a survey of the students 
was taken. The purpose of the survey was to determine how 
familiar students were with magazines and what magazines 
they were most familiar with. 
The students were asked: 
1. Do you like to read magazines? 
2. When do you read magazines? 
3. What magazines does your family subscribe to? 
4. What magazines do you buy off the stand 
regularly? 
5. What magazines do you buy off the stand once 
in a while? 
6. What are at least three of your interests or 
hobbies? 
Knowing what magazines come into the students' homes 
gives the teachers valuable information on what magazines 
should be used in later parts of the unit. It was important 
to know what student interests were so they could be channeled 
into magazines from these areas. There is an abundance of 
magazines available in the interest areas that students are 
probably not aware of. 
Day l--Introduction to the Unit 
After interests were recorded on the surveys, students 
looked for magazines that correlated with their interests. 
The school librarian made available to the class Magazines 
for School Libraries and Magazines in the united States. 
These books provided short explanations of the magazines 
as well as the addresses of the publishing companies. 
Each student selected one magazine, and everyone in a 
particular class had a different magazine. Students were 
asked to borrow, buy, or write the publishing companies for 
the most recent issue of the magazine chosen. 
The assignment was to sell that magazine to the class. 
The students pretended they were salesmen for the magazines 
they chose. The class would be a group of people to whom 
they were trying to sell the magazine. Each student was 
given a list of things to consider when making the sales 
pitch. These items would be explained throughout the unit. 
To the salesman: Be aware 'of the audiertce you are 
try~ng to appeal to. Note the purpose of your magazine, 
the type of magazine it is, and some of its special depart­
ments. Your audience will be concerned with the frequency 
of publications and the cost. Compare subscription and news­
3tand prices. Try using one of the propaganda tricks to 
make your sale. 
The last three to four classes of the unit were re­
served for the presentations. This activity helped the class 
become aware of magazines with which they were unfamiliar. 
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It was hoped this would encourage further reading of maga­
zines. 
The survey also indicated that there was a wide variety 
of magazines coming into the students' homes. A list of 
these magazines was made available and students were asked 
to bring in the most current issues. These magazines supple­
mented those already available in the school library. There 
were additional magazines needed that had to be purchased 
through the reading department. 
Readi'ng Logs were also explained. This was an ongoing 
activity throughout the unit. Students were required to read 
one article in a different magazine each week. This activity 
continued after the initial magazine study was completed. In 
reporting on an article, students would write a three to four 
line summary of the main points the author stressed. The rest 
of the report womd be devoted to reaction. The reaction would 
be on the order of comments made in a "Letter to the Editor." 
At first comments were like, "It was good II or "It was' interest­
ing. 1I Eventually more critical reactions evolved. 
It is a i>,)od idea to try a dry run of the assignment in 
class, having all students read the same article with 
the instruction to jot down all the key ideas after the 
artic:}.e is read. When the class has agreed on the:: ideas 
to be included, each student writes his summary in para­
graph form~ To give the students an idea of how to 
write a reaction the instructor may read aloud letters 
to the editor written in response to the summarized 
article and expn3ssing varying viewpoints. The students 
then write their own reactions. A brief examination of 
these summaries and reactions will give some indication 
of h~w much more instruction in technique the students 
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will need to do the assignment independently.l 
It is a good idea to keep all the- logs on file for 
several reasons. If students continue to make the same 
kinds of mistakes, it is easier to point thisJout to them. 
It is also a good way of showing them the progress they 
are making and it is encouraging to see all they have read. 
If a student encounters a new or interesting word in 
his reading, he can follow some simple word analysis steps 
located in the second section of the log.2 First the student 
should attempt to give the meaning from context and then 
compare his meaning with the dictionary. It may also help 
the student to analyze the word structurally. Determining 
its meaning through prefix, root, and suffix may be easier. 
Day 2--Characteristics of Magazines 
1. Magazines are current. They interpret the news of 
today. They bring the latest fashions and beauty tips. The 
problems that are important to people's lives now are dis­
cussed. What is happening to the.lives of the most popular 
people in the world is available to 'readers. Magazines keep 
people ahead of the latest trends and best opportunities. 
In order to accomplish this. and stay current, some 
magazines appear on the stands weekly or biweekly. Still, 
there are other types of magazines that can accomplish what 
INorma E. Foody, "Reading Periodicals in a Community 
College, It Journal of Reading (October, 1970), p.' 17. 
2See Appendix. 2. 
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they have to and need only appear seasonally or annually. 
Examples of magazines that are published at different 
times of the month or year were given. A discussion followed 
which concerned itself with the contents of the magazine in 
relation to its frequency of publication. 
2. Magazines interpret events rather than just re­
port. They have the advantage of hindsight on certain 
events. A few days or weeks can allow for outcomes to 
certain situations. They also have the advantage of time 
and space to devote to interpreting rather than just 
straight news reporting. 
A tape of a television newscast from the previous 
week was made. The class listened to the reporting of the 
most important national events of the day. Newspaper 
clippings of the same events were read to the cl~ss. Both 
these reports were then compared and contrasted with a 
magazine article discussing the same event. 
3. Magazines are written to appeal to certain 
audiences. Unlike a newspaper, they are not trying to 
appeal to a major section of the population. Their scope 
is much more limited • 
. 
The titles of articles of a certain magazine were 
read to the class. They were to try and identify the aud­
ience to which the magazine was trying to appeal. There were 
several types of magazines used for this. 
The class then analyzed par~ of the survey that was 
given to them at the beginning of the unit. The class dis­
cussed the magazines their families subscribed to most. 
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What type of audience do these magazines appeal to? The sub­
scription magazines were ordered by their parents. How did 
the magazines they buy differ from the magazines students 
bought off the stand? 
4. Magazines are bought either through a subscription 
or off the stand. Again, the class analyzed the survey results~ 
What magazines were most often subscribed to? What does this 
say about the community? What kind of an audience are they? 
Day 3--Puroose of Magazines 
Each student was given a different magazine. The maga­
zines included were news magazines, popular magazines', interest 
magazines and digests. 
These four points were written on a dittoed sheet: 
1. To inform 
2. To entertain t 
3. To influence readers editorially 
4.. To put before readers advertising messages of national or 
regional companies. 
Each student was given five to ten minutes to jot down how 
their magazine accomplished these purposes. Some magazines 
would fulfill all four purposes and others fulfill only one or 
two. 
A class discussion followed. Each purpose was handled 
individually. Students contributed ideas as to how their 
magazines accomplished this purpose. 
Day 4--Types of Magazines and Departments in the Magazine 
A sample of nine different t,ypes of' magazines ',was dis­
played. They were trade journals, weekl'y news, and editorial,
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literary, popular, pulp, scientific, home arrangement, 
picture, house organs and digest. Examples of these types 
were selected according to popularity on the survey_ 
Students were divided into the ten groups. Each 
group was assigned a different type of magazine. In survey~ 
ing· their, magazines the groups' eonsidered these-:questions: 
1.	 What special departments does the magazine have? 
2.	 What is the main purpose of the departments;' to enter­
tain; to inform, or to influence readers editorially? 
3.	 Give an example of one department that fills each 
purpose. 
4.	 How are departments in this magazine related to the type 
of magazine this is? 
After each group had discussed these questions and 
came to a group consensus on the answers, one person from 
the group or the whole group reported to the rest of the 
class. 
Day 5--Judgments 
Because much of the material in magazines forces the 
reader to make judgments, a review of these skills seems 
necessary. It is important to be aware of the differences 
between statements of fact and statements of opinion. 
A fact statement is not necessarily a true statement.' 
The point is that it can be proved'either true or' . 
false. • •• they can be checked according to stand­
ards which nearly everyone recognizes and accepts. 
Opinion statements, however, cannot be tested or 
" I' " 
~,,_-. l/ ' 
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proved in this way. They simply reflect the per­
sonal feelings or judgments of the person express­
ing them. l 
Some phrases common in articles of opinion are, "it is 
said," lithe theory is," "I think," "they believed," "it 
is reported," and "he claims." 
It is not always possible for the reader to use his 
own common sense.in proving a statement fact or opinion. 
There are times when he has to rely on the information of 
another person or another printed source. This skill is 
recognizing an authority. 
It is important to be able to judge whether such in­
formation is reliable we need to consider.: Who made 
the statement? What experience or training makes him 
an authority on this subject? Is he in a position to 
know the facts? When he expresses opinions, are they 
likely to be based on sufficient information? 
Sometimes we also need to be alert to this 
quest-ion: Does the speaker or writer have some special 
motive for making a statement? Will he stand to gain 
if I accept what he says?2 
Checking the date in the information of some magazine' 
articles is also important. Authors may make a certain 
reference. It is possible that the statement was true at the 
time it was made, but it may be incorrect today. 
It is important for readers of magazines to learn that~ 
certain words may bring an emotional reaction from a reader. 
The connotation of some words can cloud a reader's judgment. 
"You react to the connotations· of a word and forget all about 
getting the facts. Wh~n yo~ are not aware of the use of 
lDorothy Kendall Bracken, Mildred A. Doughterty, Robert 
Farrar Kinder, Olive Stafford Niles, Guidebook for Tactics in 
Reading II (Glenview, Illinois: Scott, Foresman and Co., 
1964), p. 52. 
2 I bid., p. 53. 
/ . 
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.e~otionally slanted words, you become the victim of the 
speaker or the writer's language trap."l 
The reader must also be cautious 0.£ the author who 
is try~ng to persuade. The reader must.learn to recognize 
. assumptions. A critical reader can't take anything for 
granted.' 
Sometimes an author may u~e irrelevant or unrelated 
evidence to support his beli~fs or· conclusions. The young 
reader must be cautioned. l't is important to understand the 
difference between jumping to a conclusion and~drawing a 
conclusion based on evidence or facts. 
All of the above s~ills were reviewed with the class. 
Commercial materials th~contain exercises involving these 
skills were used first. Magazine articles were distriputed. 
The students decided what information the author gave was 
fact and what information was opinion. ,Was the author a 
reliable source? Was he trying to persuade? If so, how? 
Day 6--News Magazines and Journals of Opinion 
A comparison of news,magazines and journals of
 
opinion was made. A number of each of these magazines was
 
brought in: Time, Newsweek, ~ News and World Report,
 
. 
National Review, New Republic, and Junior or Senior Scholastic. 
Magazines were distributed in accordance with students' 
reading ability. Each member of the class was ,asked to 
consider these questions: 
lIbid., p. 54. 
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Day 8--Propoganda Tricks 
All types of advertising make use of some basic 
propaganda tricks. The purpose of propaganda is its attempt 
to persuade a person to accept a point of view or take a 
certain action. 
As was pointed out in Chapter II, teen magazines are 
filled with a great deal of advertising. The advertisements 
try	 to influence the reader to buy what it is selling. These 
propaganda tricks are often used in advertising: 
1.	 Bad Names. When using this trick, the writer uses 
disagreeable words to arouse fear, or disapproval. 
In attempting to sell us a product, the writer may 
try to cause us to apply several unpleasant words 
to ourselves. His purpose is to get us to improve 
the situation by buying the product advertised. 
2.	 Glad Names. This is the opposite of th~ 'bad name' 
trick. In using this trick, the writer uses 
pleasant words to move the reader to admire a per­
son or a product. The aim is to make us buy the 
product, which is supposed to give us all of the 
desirable qualities mentioned. 
3.	 Transfer. In using this trick, the writer tries 
to get us to transfer our admiration from one thing 
to another. As an example, an advertisement may 
show the picture of a famous movie star using a 
certain soap. The writer hopes to have us buy the 
soap because of our admiration for the star. 
4.	 · Testimonial. This trick is something like transfer 
except in this case the star goes so far as to recom­
mend the product. He gives a 'testimony' to the 
effect that he has used the product and found it 
very wonderful. If the famous person praises the 
product and says that he has used it, then we think 
that it would be a good th ing for us to use. 
5.	 Plain Folks. Americans have always admired humble, 
common people. One reason that Lincoln has been so 
very deeply loved is that he was honest and genuine 
and had a humble farmer's background. Those who 
write propaganda make use of our admiration for 
'just plain folks.' They often describe people they 
wish to promote as common ordinary people. They 
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point out that these people do the same thing that 
any ordinary person would do. 
~. Band Wagon. The 'band wagon' trick depends upon 
getting us to accept something because everyone 
else is using it. This trick is based on the theory 
that we will want to think! vote for, or by what 
the great majority favors. 
These six teohniques were presented to the class. Ex­
amples were given and a discussion for clarification followed. 
Students had been asked to bring in old magazines that 
could be cut up. The class was broken down into at least six 
working groups. Each group was given a large poster board, 
glue, markers, scissors, and magazines. The groups made 
posters that displayed and explained the propaganda techniques. 
In some classes each group did all of the tricks, and in some 
classes each group concentrated on a different trick. 
Days 9-12--Salesmen's Presentations 
Each student in a particular class chose a different 
interest magazine to sell to the class. Guidelines for sell­
ing were given on Day 1 of the unit. All presentations were 
due on the same day. 
Students were chosen at random to make their sales 
pitches to the class. The audience was supposedly a group
4 
of people ~hat would be interested in the type of material 
this magazine offered. Each salesman tried to convince the 
audience that the contents of the magazine was worthwhile 
for them. 
INila Banton Smith, Be a Better Reader, Book III
 
(EnglewQods Cl,iffs, N.J.: Prentice-Hall, Inc., 1970r;-p. 84.
 
.. ) 
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How the students chose to accomplish this differed 
greatly from student to student. Some used a nhard sell" 
approach and others tried the humorous technique. Many 
students effectively incorporated the propaganda tricks 
that were studied earlier in the unit. 
The students enjoyed doing this type of an activity. 
Students at this age level are generally not apprehensive 
about getting up in front of a group. When they are pre­
pared, they seem quite comfortable with oral presentations·. 
This is also the type of activity that the students enjoy 
even when they are not actively participating. Being a 
member of the audience seemed to be as enjoyable as making 
the presentations. 
Conclusion 
This study of magazines has been an attempt to en­
courage students to do more reading. Since a variety of 
magazines was introduced to the student, it is hoped this· 
would increase his scope of reading material. 
The unit has also been an attempt to incorporate a 
wide variety of reading skills. Some of the skills pre­
sented were: main ideas, context clues, skimming, scanning, 
relationships, critical thinking, using the dictionary, 
roots, prefixes, suffixes, classification, fact and opinion, 
recognizing an authority, connotation, assumption, symbols 
and propaganda tricks. 
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-:.; If" 
November 11, 1975 
Christine Conley 
1674 North Cass Street 
Milwaukee, Wisconsin 53202 
TO WHOM IT MAY CONCERN: 
I am interested in obtaining research that may 
have been done on using magazines in the classroom. As a 
graduate student in reading at Cardinal Stritch College, 
Milwaukee, Wisconsin, it is my intention to complete a re­
search paper on the topic. 
My investigation into the available literature has 
left me with little hope that any research has been done in 
this area. I would greatly appreciate it if you could send 
me any known research or leads to research on this subject. 
As a seventh and eighth grade reading teacher, I see 
the necessity of teaching reading skills through magazines. 
This is the type of literature that most students will be 
reading when they have completed their formal education. 
This is the type of literature they should be learning to 
read. 
Thank you for your cooperation and assistance. 
Sincerely, 
Christine Conley 
I appreciate any help you can give Mrs. Conley in completing 
her Research Paper. 
S/Sister Marie Colette Roy 
Sister Marie Colette Roy 
Chairman, Reading Department 
Cardinal Stritch College 
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November 11, 1975 
Christine Conley 
1674 North Cass Street 
Milwaukee, Wise onsin 53202 
TO mOM IT MAY CONCERN: 
I am interested in obtaining research that may have 
been done on using magazines in the classroom. As a .graduate 
student in reading at Cardinal Stritch College, Milwaukee, 
Wisconsin, it is my intention to complete a research paper on 
this topic. 
Your company has made use of the magazine format in 
many of your instructional materials. If you have researched 
thi.s area or are aware of available research, "r would greatly 
appreciate it if you could send this information to me. 
As a seventh and eighth grade reading teacher, I see 
the necessity of teaching reading skills through magazines. 
This is the type of literature that most students will be 
reading once they have completed their formal education. 
This is the type of literature they should be learning to 
read. 
Thank you for your cooperation and assistance. 
Sincerely, 
Christine Conley. 
I appreciate any help you can give Mrs. Conley in completing 
her Research Paper. 
S/Sister Marie Colette Roy 
Sister Marie Colette Roy 
Chairman, Reading Department 
Cardinal Stritch College 
_TABLE 1 
._REQUESTS FOR INFORMATION
 
ON THE USE OF MAGAZINES IN THE CLASSROOM
 
WERE SENT TO THESE PUBLISHERS.
 
Magazine or 
Publisher 
American Girl 
American History
Illustrated 
Audubon 
Better Homes and 
Gardens 
Boys Life 
Business Week 
Catalyst for Envi­
ronmental Quality 
Changing Times 
Congressional Record 
Consumer Report 
Current History 
Current Science 
Earth Science 
Fun Journal 
Good Housekeeping 
Respond­
ed with 
Informa­
tion 
Respond­
ed with 
No Infor­
mation 
No 
Response 
No For­
warding 
Address 
x 
x 
x 
x 
x 
x 
x 
x 
x 
x 
~ 
x 
x 
... 
x 
x 
x 
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TABLE.I--Continued 
.. I-
Res pond- Res pond- NoMagazine or INO For-
Publisher ed with ed with Response warding 
Informa- Address 
tion 
No Infor­
mation 
Highlights x 
Journal of American 
History x 
Journal of Recrea­
tional Mathematics x 
xKids 
xLiberty 
xListen 
xMcCalla 
Mad x 
xMan and His Music 
xModern Drama 
xMusic Journal 
National Geographic 'x 
xNatural History 
xNewsweek 
xOutdoor life 
xOutdoor World 
Parents Magazine x 
I 
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TABLE l--Continued 
JJ1agazine or 
Publisher 
Plays 
Reader's Digest 
Review Publishing 
Company 
Scholastic 
Science 
Science News 
Time 
U.S. News and 
World Report 
Weatherwise 
Wisconsin Trails 
Xerox-Education 
Respond­
ed with 
Inform­
ation 
~espond-
ed wit·h 
No Infor­
mation 
No 
Response 
~o For­
warding 
Address 
x 
x 
x 
.. 
... 
x 
x 
x 
x 
x 
x 
x 
x 
37
 
-----------
I • 
I 
Appendix 2
 
READING LOGS
 
NAME
I.	 Material: (magazine)
 
Title:
 
Author:
 
II. Summary (3-4 Lines) 
III. Reaction (in paragraph form) 
IV. Word Study 
Word
-------------­
Word in context.
 
What do you think the word means?
 
Dictionary definition (as word is used in context)
 
Structural Analysis
 
'. MeanJ.ng u	 J.X MeanJ.nqPre	 1X Meanl.nq R00t 
I 
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.!\ppendix 3
 
• • 
Table 2 
DO YOU LIKE TO READ MAGAZINES"? 
Responses No,. Responses 
Yes • • • • • 74 
Sometimes • • • • • • • • 12 
No • • • • o. S 
No answer • • • • • • • • • 1 
40 
Table 4
 
WHAT MAGAZINES DOES YOUR FAMILY SUBSCRIBE TO?
 
Responses No. Responses 
Better Homes and Gardens, Time • • • 29 
National Geographic • • • • • • • • • • • 27 
Reader's Digest • • • • • • • • • • • • • 26 
Sports Illustrated • • • • • • • • • 23 
Good Housekeeping •• • • • • 17 
Newsweek • • • • • • • • • • • • • • 13 
Boy's Life. • • • • ••••••• ,. • 9 
Seventeen, T.V. Guide •••••••• 8 
McCalla, Women's Day • • • • • • • • • • 7 
Business Week, Family Circle, Ladies 
Home Journal •• • • • • • • • • • • • • 6 
None, OUtdoor Life, Popular Mechanics, 
Can't think of them all. • • • • • • • • 5 
Fishing, Popular Science, Ski, Sport, 
Sports Afield • • • • • • • • • • • • • • 3 
Cosmopoliton, Field and Stream, Money, 
Redbook, Tennis •• •• • • • • • • • 2 
American Girl, American Kennel, Arizona 
Highways, Catholic Digest, Consumer Reports, 
Crafts, Creative Stitchery, Creative Workshop, 
Decorating Crafts, Dogs, Dog World, Electric 
Company, Electronics, Fishing Facts, Gazette, 
Glamour, Gourmat, Handyman, Hot Rod, House 
and Garden, Lamp, Mad, Medical magazine, 
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Table 4--C6ntinued 
Responses No. Responses 
Missouri Life, Model Railroads, Natural 
History, New Yorker, Old Cars, Packer 
Report, People, Physical Medics, Reading 
Teacher, the Restorer, Skating, 
Smithsonian, Sno Goer, Success Unlimited, 
Teen, Tennis U.S.A., U.S. News and World 
Report, Vogue, Workbasket, World Affairs, 
Young Miss •••••••• • • • • • 1 
Table 5
 
WHAT MAGAZINES DO YOU BUY OFF THE STAND REGULARLY?
 
Responses No. Responses
 
None. . . . . . . . . . . . 59 
Mad •• . . . . . . . . . 9 
Women's Day. • •••••••••• 4 
Family circle, Good Housekeeping, People, 
Sparts Illustrated •••••••••• 3 
National Lampoon, Packer Yearbook, 
Sixteen, T.V. Guide •••••• . . 2 
Baseball Yearbook, Better Homes and 
Gardens, Glamour, Hit Parade, Hot Rod 
House and Garden, Reader's Digest, 
Seventeen • • • • • • • • • • • • • • • 1 
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Table 6 
WHAT MAGAZINES DO YOU BUY OFF THE STAND ONCE 
Responses 
None. . . . . . . . . . . . . . .
 
Mad • . . . . . . . . . . . . . " . ..
 
Seventeen . . . . . . . . . . . . .
 
Sport • • • . . . . . . . . . . . . .
 
Cracked, McCalls, Ski . . .
 
Better Homes and Gardens, Family Circle,
 
Sports Afield, Time, T.V. Guide •• . . .
 
Farmer's Almanac, Field and Stream, Hot
 
Rod, Movi~ Magazine, People, Sports
 
Illustrated, Sporting News, Teen . . . . 
Boating, Car Magazine, Comics, Esquire, 
Fishing, Football Digest" Glamqur, Hockey 
Illustrated, Hunting, Midnight, Models, 
Motorcycle, National Lampoon, Newsweek, 
Outdoor Life, Redbook,Skating, Sky and 
Telescope, Snowmobile, Sports Review, 
Star, Tennis, True Detective, U.S. News 
and World Report, Vogue, Wings Air 
Classic, Word Search, Yachts . . . . . . 
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IN A WHILE? 
No. Responses 
! 
30. 
20	 r 
9 
6 
4 
- 3 
2 
1 
Table 7
 
WHAT ARE YOUR INTERESTS OR HOBBIES?
 
Responses No. Responses 
Sports . . . . . . . . . . . . . . . 30 
Skiing . . . . . . . . . . . . . . . 19 
Collecting beer and soda cans • • • · . . 18 
Swimming 
-' . . . . . . . . . . . 17 
Biking. • . . . . . . . . . . . . 13 
Football . . . . . . . . . 11 
Coins, Music, Tennis . . . . . . . . . . 10 
Horseback riding . . . . . . . . . . . . 9 
Basketball, Girls, Models, Reading' 
· . . 7 
Crafts, Fishing, Hunting, T.V. · . . . . 6 
Baseball, Boating, Sewing . . . . . 5 
Skating, Animals, Camping, Cars, Golf, 
Minibikes, Motorcycles, Stamps · . . . . 4 
Eating, Gymnastics, Hiking, Painting-Art, 
Parties, Snowmobiling, Tropical Fish . ~ . 3 
Astronomy, Bowling, Candle making, 
Cooking, Go-carting, Judo, Radio, Weights, 
Woodworking • • • • . . . . . . . . · . .­ 2 
Archery, Autoraces, Billards~. Boys, Cards, 
Comics, Dolls, Electronics, Family, Hockey, 
Matchbook, Mechanics, Outdoors, Plants, 
Rockets, Sailing, Science Fiction, 
Volley ball, water skiing, Writing. • • • 1 
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